Buzzshow Network White Paper

BuzzShow Network is a fully developed blockchain
reward based social media video network that
rewards the users with BuzzShow Goldies Tokens

for creating, curating, sharing & viewing videos.
www.buzzshow.com
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ABSTRACT

Video has become a mainstay of entertainment. The rise of video platforms
like YouTubeand Vimeo has increased the demand for viggponentiallyin
developed countries and increasingisoundthe rest of the globe.Since this
multi-billion dollar industry isun bylarge forprofit corporations, it is no
surprise that they earn increasing profits thanks to valuable cortesdted by
often underpad or even unpaidreative minds. For other users, like viewers
andcurators,it iseven worse¢ K S & S sakial Schivdies) reviews,
recommendations for great content or invaluable political content receive no
compensation oat time areeven censoredSome firms like Facebook and
Twitter do not have any revenue sharing formataall, despite earning billions
of dollarsfrom advertisement revenue®n the other handthe pricegapwith
paid online video servicesusnecessaly wide, as paying for agent without
commercials is only possible sabscriptionbasedor pay-per-view media.
BuzzShowoffers a fresh, decentralized approach to the online video market
that will put the power back into the hands of the creators, curators and
consumerghat form the very foundation of the marketBased on a
decentralized ledger system, so that the community of content creators,
curators ancconsumergyet to decideamongthemselves what value they
appropriate to each other services, without a central party stagdotake
majority of theprofit. This means an opportunity for all usersgiet

economical rewardevery time they register, view, upload, recommend or
share a video.

The core mission duzzShows to reward andjive power back to the

creators, curatorgndconsumers
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INTRODUCTION

Blockchain technology has been disrupting multipldustriesand forcefully

improvingthem. Manyorganizations are unhappy because blockchain
technology essentially negates the need for centealiirms that hold most

power over products, consumers and suppliers. Some of the notable industries
that havebeen disruptedare the financial, payment processirand electronic
records industry.Experts also believe that by 2020, it will have affectexte

than 50 other industries, causing a major shift in the status quo. Major players
in these industriesre social media networks, videsireaming,and advertising

firms.

Online video consumption has become a popular internet activity for billions
around the world. The leading country when it comestdine videois Saudi
Arabia with a video industry penetration of 98 percent. Even areas like Africa
have had an upsurge in the numberg&Eople who rely on video as a source of
both entertainment and informationln America alone, thaumberof people

who predominantly rely on video streaming for entertainment and as a source

of information is expected to pass the 232 million.

A recent stidy shows that advertisers are making around $154 billion each
year from video related advertisement revenuasdimerica alone. Businesses
are willng to spend more than $20,000 erdeo marketing each year because
of the reach of this kind of medium. Baossses are creating content at least
once a week and allocate more than a quarter of their marketing budgets to
video advertisements. Moshtillennids state that they spend more time
watching videos online than watching television. Most of the video

consunption is on mobile devices since they have the capability of streaming
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content while on the go. Video has also been integrated into social media
increasinghe number of videos that go viraAdditional niches like live video
and virtual reality are alsgrowing. In line with this demand has been the
growth of online video content creators. These video content creators produce
content that the masses enjoy watchingheir budgets are relatively small but

the creativity they bring keeps audiences entertead.

CurrentOnline Video Market Limitations

The creation of content is of course fundamental to the online video industry.
Most content creators require a platform where they can reach their audience.
At present timeJarge corporations own most of thegplatforms Since these
organizations are centralized, they restrict the freedom of expression that
content creators requireAdditionally, they take a large chunk of the income
that is madegrom the video. In the majority of casdblge largecorporationsdo

not share at all, any incomdrom usergenerated conten{UGCwhichis how

the vastmajority ofvidecos are created isocial networks such as YThube,
Facebookand Twitter whichdominatethe market. This lack of wealth sharing
scheme explains whyompanies like YouTube have had sustained growth
while the earnings of content creators have been on the decline. Additionally,
some forms of censorship have started to happen with some vitdeogy
loweredin rank in the search algorithrithisdirectly limts the audience that a

content creator can access.

Apart from content creators, curators are also important because they share
and distribute content to their audiences. Unfortunately, this is one of the

most underappreciated roles in the video industijost platforms do not
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reward video curators for their efforts to share information with others. Social
media sites are particularly notorious. Twitter and Facebook do not have any

revenue sharing platform for both curators and video creators.

Other platbrms like Facebook allow content creators to post videos on the
platform, but they do not have any form of revenue sharing. As a result,
content creators are unwilling to spend their time and money creating content
without any form of compensation. Thesertralized organizations are also
willing to give corporate channels and posts greater exposure on their platform
because they arbeing paid For years, content creators have had to work

under these conditions because they did not have any alternatives.

CREATE or BUILD SHARE EARN
creating & with your videos for Creating,
collecting and share with friends and Curating, being watched
your favorite web videos the entire world and watching others
B - ‘rE ~ ‘o
(JSHARE
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THE VALUE OF A DETREALIZED MARKET

Blockchain technology has the potential of solving the problemsekistin

the online video industry. A decentralized blockchain loarcreatedthat will

give content creators a platform that they truly contrddditionally, revenue
canbe sharecamong content creatorgurators,andconsumersas per the

level of activity and popularity of their content. Rewards barofferedto

those who frequently watch on the platform to create an incentive ensuring
that the content on the platform has an audience. Using blockchain technology
offersusers several kelyenefits that the existinglevelopedBuzzShow

platform will be able to instantlprovide:

I.  The first benefiis thatthe platform prevents corporations from liting
the creative freedom of video content creators. As long as the
content does not border on hate speech or infringe the rights of
others, content creators should have a platform to share their ideas.
Corporations are inherentlgiased,and they tend tdean towards
one side ofanargument. The blockchain will provide a truly equal
place where ideas cdre shared The alpha version of the platform is
not yet decentralized. Howeveit is intended that future releases of
the platform will becomegraduallydecentralized as third generation

blockchain technologgnatures and becomes available

ii. The secondbenefit is the confidentiality of blockchalvased platforms.
Sometimes content creators would prefer to keep their identities
anonymous to allow them toantinue leading a normal life.

Blockchains use pseudonyms offering superior confidentiality without
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affecting the income. Addinally, the social space on YalE and
Facebook does not belong to the users. It belongs tdithe and
they reserve the righto delete, block and close channels and
accounts based on their discretion, which most of the time is-one
sided. The feedomof usersto create by allowing therto own their
account and datat all timesis now being affected by the very
companies thatnitially disrupted the monopoly of Apple and
Microsoft by offering an unregulated platformigital media giants
such as Facebook and YouThaeebecome so big and powerful
that they themselves are nosgtarting to beone sidedn the way
they do businesssurpassingiza Srigisin various basic mean of

privacy and ownership rights.

lii. Thethird keybenefit is thesecurityof the content.Most conventional
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platforms like Google may have systems to prevent copyright
problems,but they are ineffective becaae some people have
developed ingenious methods of bypassing these copyright
limitations. Blockchainare basedn algorithms that are more
secure. AdditionallyBuzzShowopyrightinfringement prevention
infrastructurewill beaugmented bytwo unique roles of our
ecosystem: the Moderator and the Valida Both of these roles are
compensated to validate copght information and to monitor and
flag any content that violateBuzzShowpolicies.Preventing copyright
infringemens will spur additional develapent of original content on

the platform.
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None of theseahree featurescanbe achievedoy relying oncorporate-owned

content platforms.

BUZZSHOW

What isBuzzShow

BuzzShowis one of the first video social network sites tlaatopt blockchain
technology toprovide a platform that puts the interests of content creators,
curators and viewers first. The blockchain uses Goldies as the cryptocurrency
that incentivizes creation, sharing and viewing of videos on BuzzShow.
Members of the platform not only earn asantent creator, buthey also earn
when they share videos and when they view vidddssis the first fully
developed social video network that allows everyone involved to contribute

and earn money on the platform.

The platformisusing IPES (InterPlanetary File Sharimg)ensure that the

contentuploaded directly to the platform is truly decentralized, the final aim is
to create fully decentralized content distribution abilityhisallows files tdbe
storedwithout relying on a centralized database as most video websites rely
on. As aresult, it is not susceptible to any DOS attacks or ransomware attacks
because the videowill be heldin multiple systems The benefit is that it is

faster, more open and safer thdhe centralizeddatabase reliant methods of
video streaming. This technology is useful for BuzzShow because it allows the

platform to be truly decentralized while saving bandwidth costs considerably.

BuzzShow is committed to ensuring that the revenue gateel from
advertisements and premium subscriptions agitably distributedbetween
theSY 0 ANB @& T 2 2 R cobtint ckegltérscurafotsfmedketeng ahd
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the consumersaccording to the level of their participation and popularity on

the platform. Most other video sharing sites retain aroud@d percent of the

revenuefrom advertisements, as in the case of YouTuwech use$5-45

revenue sharing percentagehemeor keep the entire revenue to themselves

asin case ofFacebooland Twitter Under these scheme contemteatorsand
curators, are forced to shatbe remaining smaller part of the revenue,
despite doing most of the worlBuzzShovaims to disrupt the industry by
giving all parties involved a stakethe revenue generated fromontert

creation.

Features oBuzzShow

Users on the platform will earn money when they upload their first video on
the platform.Thisis a very simple way of earning Goldies even before the
demand on the site grow3.heycan also earn with every confirmed refal on

the site. Once the user registers based on theferral,they also get Goldies.

Another feature is the ability to create channels and upload sdexe of
charge No paid optioroffers content creators greater capitapportunities.
Everyone srts at the same price, and it is completely free for everyone. This

discourages firms from paying for preferential treatment on the platform.

Viewers, including firms, wslupport their favorite content creators by sending
Goldies. These Goldies will i charged an outrageous transaction feet
rather amicro-transaction fee that isiear zero. This will ensure that creative
content creabrs get the support they needdditionally, content creators can

sell access to their content allowing them to e#&soldies if their content is of
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high quality. Users can access this premium content by paying Goldies they

earn on the platform.

Advertisers will be able to pay content creators and curators directly to ensure
that the advertsare placedn videos forthe right target audiencerlhisis a
more effective strategy than the random advertisement placement without

any input from the advertiser.

Online VideoSorage with IPFS

BuzzShowvill be using IPFS to avoid the use of a centralized control center for
the videos.Thisensures that the videoare storedin a truly decentralized
manner. As a result, any connection problems in specific regions do not affect
the rest of the files. The videwsll also be subdivideohto multiple parts that

are duplicated to engre that it can be retrieved even when there is a problem

on the blockchain. The content created will always be secured.

How BuzzShovBenefits Users

Different users of the platform will get different benefits depending on their
contribution to the site.The specific benefits for each of these groapsas

follows:

I. Video creatorswill earn Goldies for both creatirgpntentsandaddng it
to their channel as well as when users view the vidduosgives
video creators a dual chance of earning revenue. Tagyalso

charge premiums if they choose to do.so
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ii. Video curatorswill earn Goldies every time they share a video or when a
videois viewedon their channel.

lii. Viewerswill earn Goldies when they watch videos on fiatform, and
they can use these Goldies pay for premium content from their
favorite content creators.

Iv. Advertiserscan buy Goldies for use to plyr advertising spaceither
from the curatorsor from specificcontent creators.

v. Validatorswill earn Goldies byerifyingthe adverts that are iduded in
a givernvideo to ensure that advertisers only market based on the
advertising space.

vi. Moderatorswill earn Goldies by validating whether the content shared
by creators adheres to the terms and conditions. They flag issues like
racism and inapprnariate content toensurethat users do not violate
their terms.

vii.Developers / Platfornretain some of the Goldies reserved for them.
Additionally, they earn based on any plugins and upgrades
introduced to the platform.

viii. BuzzShowvill provide astorageoption by liaising with other
decentralized storage firms and allowing content owners to pay a

small fee to store videos on the blockchain.
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BuzzShowMobile App
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BUZSHOW

BuzzShowlarket Mechanism

Market flow BuzzShow - free

All Creator/Publishers have

ﬁ ﬁ their own default channel ﬁ

Creator / Free content Free content Viewer
Publisher < + advertisements

advertisements

l

—

Other platform services

I

Market flow BuzzShow - premium
1 1 l

Creator / Premium content Premium content
: Channel Viewer
Publisher ¢ ] < ]

Other platform services

{
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BUZSHOW

Market flow BuzzShow - marketing
1 1

Creator / Content
Publisher

| Several models can be selected, from
pay per validated action on social media

to actual views

0

Content

Viewer
(depends) |>

Channel

<

Marketer (markets outside platform)

l

A 4 v

Other platform services

4

Market flow BuzzShow - moderating

Creator / (Unmoderated) content
Publisher

(Unmoderated) content Viewer /
moderator

Channel

Regard|less of the validator opinions,
they receive a small fee for their efforts

(proof of work by watching and testing Upon moderator action (appointing label),a
for random validations). couple independent, randomly selected
Validator ‘ validators check against label definitions
@ In case the validators agree with label, a

small additional reward is transferred to
moderator from channel and creator

Creators and channels can choose to leave their content as moderate their own content or label their content as
“Unmoderated’, however, labeling as illegal or infringement on copy-rights is always possible
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GOLDIEENATIVE TOKENS OF BHEZZSHOW PTLRORM

Goldieis an ERC20 token thiatbasedn the Ethereum platform. The base
language used for development is Solidity. It shares a lot in common with
JavaScript making it easy for developers with knowledge in the latter to
develop in Solidity. Ethereuallows tokenization of assets on the platform

without the need of creating a completely different blockchain.

The ERC20 platform uses smart contracts to ensure that the transactions are
secure. The smart contracts also enable fast transfer for micropatgwveth
speeds of just a few secondchisallows the platform to accommodate high
volumes of transactions. Most of the Goldies earned lbarasily converted

into ETH tokens. These tokens can therexchangedor other

cryptocurrencie®r fiat currencies in supported exchanges.

BuzzShowreates a specific-allet that is both scalable and customizable.

The customizations are made possible by incorporating features from
developers in the Ethereum platform. The applications and plugins will require
little or no modification tdbe introducednto the platform. The API clusters

also determine the terms thadre usedn the smart contract. Moderators will

be able to automatically detect when one of the users have contravened the
O2YYdzy A e Qa NEAMbd given2 slegative tafinG afivdzd a

certain amount to deter them from making the same mistake. The main issues
that will be preventedwill be copyright infringement and the uploading of

inappropriatecontent.

Since the platform uses EVM (Eteem Virtual Machine) tokensome
additional features arexpected to be rolled out in the future. Phase one of
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P BUZSHOW

BuzzShowVeb, andAndroidmobile appare developed.and Alpha tested with
a substantial numbepf users,and iOS mobile applications will be eééwed
next to make video consumption easier after the beta version witlbg

tested and released using already the Tokéfteereum is also developing a
polling feature that wilbe introducedinto the platformeither inthe beta
version or in the fdllive version. The polling feature will allow users, content
creators and curators to vote on specific key changes thabwithadeon the
platform. Thiswill help in thedevelopmentof applications and plugins that are

usercentered

BuzzShow Economic Cycle

Fay wih Godes B wakh O@
ASworlisement e corsent and ‘

¥ owess preman  corient ﬁ
ang Services o

) the videos om wokched & lhked

« Eaworded each time g video on Chorane 3 o Rawarcd for och wosdh, e or share,
o Eewardad each time Hay 00a video on hair channe * Rewarded for rwiting fnends 1o the platiorm

Finally, theBuzShowplatform stores a record of all the videos treae
created the money paid by advertisers and the money given to content
curators,creators,andconsumersn a single distributed ledgerhispromotes
decentralization, security of the records anch@identiality of the users on the

platform. The Goldies cdre swappedor ETH tokens that cdve later
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convertedto other currencies. With time, Goldies will be exchanged for other
cryptocurrencies and fiat currencies directly without going through Efiél. T
tokenization of the online video industry by BuzzShow will revolutionize the
industry. As more people will become aware of the platform and more
features will be added, the platform will aim to become one of the lead players
in the video social networ&paceand inthe long run possibly even might be

able to surpass most of the competitors because of the value it offezsdoy

onein the valuechain.

BuzzShowEcosystem Goldiesdrculation Mechanism
A Advertisers will purchase the Goldies throughtextges that support

ERE0 tokens. These tokens will be used to pay for advertisement
space. However, they will have to reach a consensus with creators and
curators who will place the advertisements on videos. Curators and
creators willbe compensate@vely time the advertare viewedon their
videos. Viewers wilbe rewarded with Goldiewhen they watch videos
with adverts in them. The viewers can use the Goldies they earn to pay
for premium subscriptions in the platforrzoldies will reward any
registraton on the platform or creation of a channéldditionally, every

video uploaded of curated on the platform will be rewarded by Goldies.
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BuzzShowChallenges

BuzzShow will need to be integrated with other existing platforms leading

to potential technicahnd legal challenges

' BuzzShow will follow standard and accepted market practices to

minimize the risk of these challenggem emerging

b Furthermore, the fundamental neutrality of the platform will

enable all existing platforms to equally benefit as well

A Abuse may occur, such as posting of illegal content, Goldie harvesting

bots, Trolling or manipulation of search results

b Transparency through the decentralized ledger combined with a
reward-based system of social reputation management and

flagging enable wes's to identify and neutralize abuse

A Market speculation may lead to instability of Goldies, diminishing the

utility of the platform

b The BuzzShow platform will have speculation disincentives such as

an algorithmic Stability Mechanism, dampening price swing
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TEAM

Offer Kohen SerialEntrepreneurand FilmDirector, with over 20 years of
experiencejs the founder and inventor @duzzShowOffer isavisionary

innovator in disruptive technology development, film director & producer, CEO
& CCO, with wideatectic experience in initiating & directing visionary creative
& technology driven concepts into outstanding products.

He has wrked through all creative & statip phases starting from formulation

of concept & vision, market validation and analysisttgtalaunch product
development, go to market strategy, negotiating partnerships & high level
business development, distribution channels, launching & reaching end
consumer at home, as well as directing & managing startups and projects from

garage phasehrough growing into funded & revenue driven companies.

Robert EziCTQHead of Blockchain Developmemntith over15years of
experiencdn the design and implementatioaf reattime, multi-threaded
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distributed software web applicatbnsservicesand databases development
Robertis uniquely quafied to lead the Blockchain and Smart Contracts
development effort. Roberis in charge obuilding the variougmbedded
enginesof the BuzzShowystemas wdl asbuilding the various applications to
facilitate the real timecalculatons, of the economics and market mechanism

that make upthe BuzzShovecosystem.

Jay Van Den Berg, HeaflBusiness Developmer& Saleshas held senior
corporate management gations including Managing Director of Unilever
Ukraine and VP Business Development for Swisscom AG. Apart from having
founded a number of successful stanps, Jay has been responsible for the
buildupof the llluminata and Zoomin.TV Multi Channel NetwarksYouTube
from scratch to over 2 Bn views per month, ultimately leading to 100M USD

acquisition of Zoomin.TV by MTG in 2

Page |21



Buzzshow Network White Paper

Tunde Osho, Content and Social Media Manad&EO copywriter and Social
Media professional with experience helping B2B and Ba@ugts and
blockchain projects attainasired exposure and growth. Headellow of the

Young African Leaders Initiative (YALI), a lover of decentralization and an

advocate for Environmental Sustainability.

Grace Victoria Lopez, Online Marketing Manaigand Token Holder Relations
is a Ceative Content and Integrated Marketing professional experienced in
developing seamless muttiedia marketing solutions for International Social
Media Networks. Grace Victoria specializes in enabling agencies and bwands
connect with targeted audiences on linear, digital, social, experiential and

influencer content networks.
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Moazzam Al IT Operation Manager, has vast experience iii Operations
includingSystem / Mtwork Administréion, Database Administratior]
InfrastructureDesigning, System Optimizaticemd Technical Solutian
Managemert. Aliisin charge of the manpglatform projects currently under
development. Hisechnical leadership anelxperience makdli the perfect

candidate for the position.

-
| o/ I

Joseph Jimenez, Cyber Security Managean &perienced IT Operations &

Cybersecurity professional, Joseph focuses on the platform overall security

framework which among other areas inckglSystem Optimization, Security

Operations, Cyber Intelligence, Forensics Investigations, and Platform

Governance.
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Sjef PijnenburgUGC and premium content Advisawith overl5 yeas in
internet marketing & communications expert; pioneer in new strategies, new
technologies, new media, and new chann8gef is the founder and CEO of
ODMedia, deading video on demand company and Expoza, the leading
YouTube seige partner for premim content, Both companies partnered with

BuzzShow as premium content service provider and aggregator.

Maarten van Wieren Economics, Financial and Risk Management Advisor
Maarten hasl5 years experieze in complex systems modeling, risk
management, including financial and cyber risk quantification. Brimgleler

with versatile trackrecord.Presently: senior manager at Deloitte
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lan ScarffeBlockchaing ICO Advisor & Consultayd leading expertn Bitcoin,
Blockchain and Crypto industries, lan is at the very heart of revolutionizing the
financing industry across the globe and currently consults and advises for a

range of multimillion dollar companies.

Ofer Oved Businesslevelopment Advisarhassuccessfully built and managed
Business Divisions in leading web and media companigs adMicaan digital,
ICQ/AOLHiro Media.He has a wealth of experience building startups andhe i
vital advisor to he development of Buzh8w to the global brand envisioned

by the team.
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Avner Parneslnvestment& Funding Advisaris a reputable financial mogul,
Member ofthe original ICQ founding management teaold to AOL.Hehas
facilitatedthe sale of Gui Machine to SAP, JCupid to JDate (Spark Networks),

kSolo.com to Fox InteractivendYedda.com to AOL

David Leibowitz Entertainment market advisarprovidesinsight on the best
B2B network8uzzShowvill need to establish itself in the entertainment
industry. His connections in the entertainment industry are invaluable.
Senior advisor to Motorola and National Datst; Former EVP and General
Counsel of thdkecording Industry Association of America (RIAA); former

Chairman of EZMO (part of FASAcquired by Microsoft)
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Jose Fernando Molina PinpSpain and Latin America Media Advisor
Organizer CIBTC 2018, "Territorio bitcoin" Podcast Director,

Motrildigi tal.com CCO,Europahome.es, Telemotril.com

Oscar Dominguez, Spain and Latin America Blockchain Advysovides

insight into the Spanish speaking markets for BuzzShow. Oscar is a Versatile
B2B and B2C Professional marketing with more than 30 yeargpefience in
marketing, sales, planning and event development. Oscar expertise and
experience include founder of Territorio Bitcoin, as well as being a driving force

in Spain for CIBTC Blockchain Noroeste, B2B, B2C, P2P & Fintech
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TOKEN SALE

Main Token SaleDescription

The goal of the/IAINTOKEN SAligto release theleveloped and integrated
blockchain base8uzz8ow platform into the market and expand the network
of viewers anactontent creators using the Buzr®w utility Tokens to reward
0KS SFARBOKI Ay ¢  dzathvil specifickll$ bulldfupor the2 NI
existingdeveloped and testetllockchain basedlpha platform, which is
already developed and active rather than justancept.Thisis abig deviation
frommostL / h Q& ( K I @oncepf &nd forzh& mdSthpartrare selling
Tokens in order to raise funds for development, and clearly not serving as
utility Tokens.BuzzShovhasalreadyreleased itsalpha version of the platform
that contributorscan acess through the website. THEOKE SALEoinswill

be availablefor sale on theBuzzShowlatform itself and will bevill be capped

at 150 millionGoldies.
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Distribution of Tokens

Out of the 150 millioriokens,62 percent will be put up for salehile 14
percentwill be frozenfor Stability mechanisnil'he team will get §ercent of
the coins. Advisors will receidpercent of the tokens whilshareholders will
receive 7percent of the tokens. The bounty programill receive 2 percenand
the bonus program willaceive 5 percent to build a solid community and
content contributors in the first critical 24 months gperation.Thisis better

shownin the following figure

Use ofFund Allocation

The amount raised through thEOKEN SAkEI be usedn the following ways.
Research and development will account for 25 percent of the amount raised
while marketing and business developmeaatountfor the additional35
percent. Administrativeand legal expenses will account for 12 percent of the

funds while 1(percent willbe spenton content owner engagement.
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